




























Appendix 

Special Campaign 4.0 (October 2nd – 31st, 2024) 

Self-Assessment Form 

 

 

A. Background Information 

 

1 Ministry/Department (M/D) Name:  

2 List of Attached/Subordinate/Outstation 

offices/Missions/Posts where the Campaign was 

conducted 

a 

b  

c 

 

 

B. Best Practices 

 

Categories under which best practices may be categorized: 

 

i. Digitization/Intra-Ministerial Portal 

ii. Efficient Management of Space 

iii. Enhancement of Office Premises 

iv. Environment friendly Practices 

v. Waste to Wealth 

vi. Citizen Centric Initiatives 

vii. Innovative Practices 

viii. Any other…………… 

 

In the given format kindly share a brief description of Best Practices taken up during Special 

Campaign 4.0. Kindly upload the photographs of these Best Practices in the “Best Practices” tab on 

the SCPDM portal (https://scdpm.nic.in/specialcampaign4/) as well. 

 

S. 

No. 

Best Practice Brief Description of Best 

Practices (Maximum 100 words) 

Location Category 

1.     

2.     

3.     

4.     

 

C. Space Freed 

 

In the given format kindly mention top 5 sites where space has been freed and its utilization now. 

 

S 

No. 

Location Brief Description on utilization of space freed and 

benefits to the Organization (Location, type etc.) 

(maximum 100 words) 

Sq. ft. of Space 

freed. 

1.    

 

Kindly upload the high resolution photographs and video (Links may be given) on the SCDPM portal 

in the form of “Before-After” as described in the table below. 

 

Photographs (Before the 

campaign) 

Photographs (After Conduct of campaign & Space 

utilization) 

  

 

NIC will download all pictures and videos Ministry-wise in a separate hand-disk for further reporting. 

 

https://scdpm.nic.in/specialcampaign4/


D. Scrap Disposal and Revenue Earned 

 

In the given format kindly categorize the type of scrap disposed during the Special Campaign: 

 

S 

No. 

Office Scrap category (Furniture/ Stationary/ e-

waste/ Office vehicle/ Plastic/ Any other 

Unit Revenue Earned 

1.    

2.    

3.    

4.    

  

S 

No. 

Non- Office Scrap (Please provide details) Unit Revenue Earned 

1.    

2.    

3.    

4.    

 

E. Cleanliness Campaign 

 

1. List the total number of office sites where the Campaign was conducted…………………… 

(please ensure that the number of sites matches the data given on the portal) 

 

2. List the number of outstation offices where the cleanliness campaign was taken up………… 

 

3. List the sites where mechanized cleaning practices have been adopted, if any……………… 

 

4. Any other Initiatives………………………………………………………………................... 

 

***** 


